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Project Topic: T-Mobile
T-Mobile Company is a well-known American telecommunication company headquartered in Bellevue, Washington. T-Mobile Company was started in 2001 after VoiceStream PCS was purchased by a German telecommunication company known as Deutsche Telekom. In 2011, T-Mobile Company was the target of an AT&T takeover bid. However, the deal failed due to rejection by the US regulators. Later in 2013, T-Mobile Company merged with MetroPCS communications and renamed as T-Mobile US, INC. Currently, the company together with GoSmart Mobile brands and MetroPCS offers wireless voice, data and messaging services in Puerto Rico, Us Virgin Islands and the United States. T-Mobile Company has approximately 50,000 employees and tends to generate a revenue of $27.8 billion (Lewis, 2014). The majority shareholder of T-Mobile Company is the German multinational telecommunications. Also, the company has around 70 million subscribers of which the postpaid customers are about 34.4 million. T-Mobile Company is maintained by its own corporate governance. The corporate governance is run by the executive team and board of directors. The executive team and the board of directors constitute of a chief operations officer chief executive officer and chief financial officer.
The corporate social responsibility initiatives of T-Mobile is divided into four main categories. The four main categories include sustainable business, sustainable products and services, chain responsibility and sustainable relationships. According to Papafloratos (2008), sustainable business involves using 100 percent of the T-Mobile company network green power. An example of sustainable products and services is the release of the first green cell phone. In the chain responsibility, T-Mobile places importance not only on production process but also on equal opportunities, health and safety and human rights. Finally, on the sustainable relationship, T-Mobile has had a good relationship with the War Child by putting in resources and people.
T-Mobile follows Carroll’s view of social responsibility. The T-Mobile Company strictly adheres to the economic responsibilities by maximizing sales and making the most sensible strategic decisions (Lindgreen & Swaen, 2010). Secondly, T-Mobile Company fulfills the legal responsibilities and also those required by the society. Lastly, T-Mobile maintains good relations with the customers and aims at improving the welfare of the society.
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